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Congress Chairman

Dr. Wael Alsammak

¢ Consultant Orthopedic Spine surgeon

* Head of Orthopedic Department Fujairah Hospital

Congress Co-Chairman

Dr. Abdelbagy Handous

¢ Consultant Orthopedic and Trauma Surgeon,
Head of Orthopedics Department, Saqr Hospital, UAE

e Associate Professor, RAK Medical and Health Sciences University
(RAKMSU), Ras Al Khaimah, UAE

¢ Fellowship-trained in Trauma, Pelvis & Acetabulum Surgery (Germany)

Organizing Committee Chairman

Dr. khaleil Almatrooshi

¢ Orthopedic consultant

¢ Swedish board certified

¢ Director of Kalba Hospital

¢ Head of orthopedic committee at Emirates health services
e Member of the Emirates Orthopedic Society’s board

Scientific Committee Chairman

Dr. Hayder Alsaadi

¢ Chairman of Emirati Board Orthopedics

¢ Director of Orthopedic Residency Program -SSMC
¢ Associate Professor -Khalifa University

¢ Associate Professor -GMU

¢ International AOTRAUMA Faculty

¢ Consultant Orthopedics Surgeon -SSMC
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Dear Partners,

It is our honor to cordially invite you to participate in the

% 4th International Orthopedic Congress,

which will take place from January 15-17, 2027
at Rotana Ras Al Khaimah - The Mangroves,
Ras Al Khaimah, UAE.

This prestigious event will host renowned and visionary speakers
who will generously share their insights, experiences, and cutting-
edge knowledge in the field of orthopedics.

The upcoming congress will focus on essential advancements in
orthopedic tools and techniques, with a forward-looking
approach aimed at enhancing clinical outcomes.

The scientific program is structured to offer maximum value through
three integral components:

® \Main Discussion

— Congress 09®e¢ Groups & Future |EIE(.3:|I Industry
| Program adn Orthopedic Hmm Exhibition
e Technologies

Join us in shaping the future of orthopedics through collaboration,
innovation, and education.

222} in January 2027.

[ =1 We look forward to welcoming you

Warm regards,
Congress Organizing Committee
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TARGET AUDIENC

All professionals involved in the field of Orthopedics
and Musculoskeletal care.

The congress brings together:

TRAUMA SURGEONS > ORTHOPEDIC SURGEONS ;

FOOT & ANKLE

SURGEONS SPINE SURGEONS

o

GENERAL SURGEONS ) EMERGENCY PHYSICIANS

SA

L -

PHYSIOTHERAPISTS ORTHOPEDIC RESIDENﬁ
MEDICAL DEVICE -
COMPANIES it )
e el LY, MEDICAL STUDENTS
EXPERTS
SPORTS MEDICINE &
ARTHROSCOPY SURGEONS




2 'WHY TO
—©® ATTEND?

The format for the 2027 Congress includes
plenaries with invited speakers and
proffered papers, company-organized
symposia & presentations.

This gives all those involved with the
Congress the opportunity to learn valuable
knowledge, meet experts in the field and
establish new networks and grow existing
ones, all in an enjoyable, friendly and

relaxing environment.

,
AT /
CONNECT /
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WHY TO

"EXHIBIT?

Exhibiting gives you unprecedented access to current
and prospective clients. Here are the benefits of being an exhibitor.

==
Personal contact - Breaks built into
with the leadership the schedule Make a .
e 8 e ' and executive . designed to long-lasting
mwm ' officers of far-reaching maximize impact on your
regional and national Interaction between target audience
organizations registrants and
exhibitors
. - Opportunity to « B2B & B2C
* Publicity and demonstrate new S iities
long term | and existing App '
branding Products or * Access to
services KOL Guests




Put Your Products and Services in Front of
the Global Orthopaedic Community

WHY DO ATTENDEES VISIT THE EXHIBIT HALL?

@ See the latest in technology and innovation
@ Connect with exhibitors and view product demonstrations
@ Visit multiple exhibitors in one location

Q Evaluate and compare products

Q Attend presentations and education programming

We believe that your company’s expertise and contributions are invaluable to the success of
this conference. By joining us as an industry partner, you will have the opportunity to:

Showcase Your Products
Interact with surgeons all around the country

Networking Opportunities

.;:(.

Built to Drive Traffic. Designed for Engagement.

The Exhibit Hall isn't an add-on—it’s a central part of the attendee experience,
designed to drive consistent traffic and engagement.




(2026 EDlTION)

/< CONGRESS AT A GLANCE >

__ CONGRESS OVERVIEW

3 DAYS i ‘ 4 HALLS

_ ATTENDANCE & PARTICIPATION N

i) +400 +100

Speaker &

Moderators
Y 10 Participating Countries
A Jordan, Palestine, Kuwait,
Egypt, Germany, Turkey,
Oman, KSA, Ireland, UAE

v

1 0 Abstract
presenters

1 8 Scientific BB 25 Accreditation
Satsions " From DHA

.

( Q/ SPONSORSHIPS THAT FIT ]/
YOUR GOALS AND BUDGET
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i Fixation

Exhibition Highlights @ioms

ALWAYS INNOVATING




CHOOSE AN
SPONSORSHIP  \

\
\

Showcase your brand and
boost exhibit hall booth
traffic with an individual
sponsorship.

Connect sponsorships
display your brand strength

in the industry and ,
increase the awareness of
your company'’s purpose. /

CHOOSE
MULTIPLE
SPONSORSHIP

Multiple sponsorships
‘ make big impressions for

your brand and reassure

buyers that your brand

is an industry leader.

Guarantee your congress brand
dominance and

odds of increasing your
booth traffic.

TAILOR
YOUR OWN
SPONSORSHIP

Let us know if you have
a sponsorship idea for
the congress.

The Congress is always
open to new ideas.

SPONSOR

TORTLIITS (PP ORTUNITIES

SPONSORSHIPS THAT FIT
YOUR GOALS AND BUDGET

)




Main Sponsorship Levels

Level Determined by the accumulation of objects of Value
.<>.

. 225,000

K
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SILVER |

SPONSOR

BRONZE

. SPONSOR

Higher levels reflect greater contribution
& and exceptional support!




+ WHAT YOU GET ¢« —

Y NI =
|
SCIENTIFIC BRAND HOSPITALITY MARKETING &
EXPOSURE VISIBILITY BENEFITS RECOGNITION
L 2 L 2 L 2 L
@ : : pdg Logo on Conference . : ¢
@ Symposium 30 min = A 10 Room Nights o, Email Blast
E-Badge |==0] 1ased on single basis %  (4-5 times)
i Roll up during your Logo on Conference (5 Rooms ) Tailor Your Message
M symposium inside D Mobile App
the Meeting room :
(Main Pege) :“ 50 Full registration
* Priority choice @ Logo on (Chairpersons, 10 Push Notifications
opportunity of exclusive @ Speakers) Nametag, = via Conference App
sponsorship (1%) Lanyard 9 Coffee break area
—_ Sponsorship 1* day
= E@I Program book ads
l l Booth Class (A+) 2*6 m As Spreadsheet
i 8 Trophies Acknowledgement
% Opportunity todistribute | | 8 15 Exhibitors Bad Delivery on
= ges
L.I_] Program At a glance your Flyer from Closing Ceremony
(Exclusive Opportunity) registration desk
(Production & Printing
completed by Sponsor)

@]

Maximize your brand visibility and connect with
key leaders in the orthopedic community.

i
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x%
‘_PLATINUM

PLATINUM 200,000

SPONSOR )/
SPONSOR Tty
oY S
N "..'k'
pEIENTIFIC HOSPITALITY
PRESENCE (A
L 2 * 1
W
¢ Symposium 20 min 4 6 Room nights based on ! :
) ) single basis (3 Rooms) ki
¢ Roll-up during your symposium ),
inside the Meeting Room ¢ 30 Full registration
¢ Priority choice opportunity of ¢ Coffee break area Sponsorship
exclusive sponsorship (2"9) 2nd day
O N J
@ .\ ) £
BRAND ADDITIONAL
VISIBILITY PRIVILEGES
* 2
¢ Program book ads inside back cover 4 Opportunity to distribute your Flyer
from registration desk
¢ Logo on Conference E- Badge (Production & Printing completed by Sponsor)
¢ 6 Push Notifications via ¢ Trophies Acknowledgement Delivery
Conference App on Closing Ceremony
= o NG S
175,000
e AED ——
YO R A 2
BRAND DELEGATE ADDITIONAL
EXHIBITION
e VISIBILITY ENGAGEMENT REZOETion BENEFIT
¢ P book ad
¢ Booth Class i,::%r:mp a ; : o 4 20 Full registration 4 Trophies ¢ Opportunity to
(B) 2*4 m ¢ Logo on Conference o Thaik youEmailto Acknowledgement distributg you.r Flyer
E- Badge Delivery on from registration desk
4 Opportunity to gt Closing Ceremony (Production & Printing
PROTMINY after the event with kb e
distribute your Flyer vearlodo oA
from registration desk
(Production & Printing
_A__ completed by Sponsor) _A\_ N NG e

C @ Maximize your brand visibility and connect with key leaders in the orthopedic community. j
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SPONSOR AED
L 2
W
EXHIBITION DELEGATE BRAND
PRESENCE ENGAGEMENT VISIBILITY
S & S
¢ Booth Class (B) 2*3 m e 15 Full registration ¢ Program book ads
inside back cover

N e, . PN _
e B\ ™

BRAND EXPOSURE RECOGNITION

L L
¢ Opportunity to distribute your Flyer « Trophies Acknowledgement

from registration desk Delivery on Closing Ceremony

(Production & Printing completed by Sponsor)
NG AN =

L 2
BRUNZE § BRONZE 100.000
. SPONSOR | A y
—e
Vi i N
EXHIBITION DELEGATE BRAND |
RECOGNITION
PRESENCE ENGAGEMENT VISIBILITY \ s
L 4 & *
* Booth Class (B) 2*3 m « 10 Full registration * Program book ads ‘ 5 ;r:'zr:res ACZTOMedgement
inside page ‘ y on Llosing Leremony
. NG S\ J A

@ ‘ Maximize your brand visibility and connect with
key leaders in the orthopedic community.

e i



EXHIBITION
OPPORTUNITIESE

SO

Connect with orthepedic surgeons,
decision makers, and healthcare
professionals from across the region.

M| D | i

3

CONNECT SHOWCASE
Engage with a highly Present your latest Strengthen your brand
targeted orthopedic products, technologies presence and drive
audience. and solutions. business growth.
D
INNOVATE e COLLABORATE e IMPACT
——e@Eeye——————— 7 _— ..
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EVENT
BOOTHS

Choose the exhlbltlon package
that best fits your objectives.

Exhibition Space

CLASS A+

Premium .2{: 2x6m l 401000 4
Exhibition Space AED J
CLASS A \ D
Premium X, 2x4m l 30’000 2
Exhibition Space AED
CLASS A ‘

Premium X, 2x3m | 25;\8[?0

Secure your exhibition space and maximize your visibility
among orthopedic professionals and decision makers.

CLASS B
Standard X 2x3m | 15,000
Exhibition Bpach =
AED
CLASS C
Roll-Up X| 2x2m | 10,000
Display Area AED
- N
BOOTH ALLOCATION POLICY
@ First Come - First Served Basis
@ @ Main Sponsors Receive Priority
@ Allocation Confirmed After Official Confirmation
W
. 000
* a@anw ¢



s EXHIBITOR
: — BADGES —

Exhibitors will receive the following Exhibitor badges for free. )
These badges provide access to the Exhibition and
2 Coffee break in addition to 2 lunch.
. A R & R A

BOOTH BOOTH ROLL UP

2x4 m 2x3 m 2x2m
—— s — —— o —— — ¢ —
EXHIBITOR EXHIBITOR EXHIBITOR EXHIBITOR
BADGES BADGES BADGES BADGES
—_— Y \E NS NG =

= EXHIBITION
® TIMELINE —

C ) F
/—‘L’ 15 JANUARY m 16 JANUARY

sy
B

.
* 17 JANUARY B

@ EXHIBITION

SET UP EXHIBITION
X A DISMANTLING

FG) 04:00 PM - 12:00 Alﬂ (@ 08:00 AM - 06:00 PM) [(9 06:00 PM J

W > o e v

\ . ( @ * subject to change ] /

—
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SYMPOSI

" INDUSTRIAL

UM

THE PRICE INCLUDES:

T Timeslots will be assigned on a
v¥) First-come, First-served basis.

/

40,000 aep

30 Minutes

35,000 aep

15 Minutes

(Se 7|
Li‘&: Meeting Room Rental
S
G\ 4
Standard audio/visual equipment
&
An excellent opportunity
for your organization to
provide an educational
lecture.
A&

The Sponsor will invite the Speakers covering
Travel cost, Accommodation, Transportation

and other related services.

\‘;‘
NN




EXCLUSIVE
WORKSHOP SPONSORSHIP

Targeted
Attendees

7

iﬂ Standard
Audio/Visual

Equipment

Deliver Your Educational Message
to a Highly Targeted Audience

~

e 9 Rental Cost
! Included




REGISTRATION FEES CEE5

f EARLY BIRD LATE ONSITE '
REGISTRATION REGISTRATION REGISTRATION REGISTRATION
CATEGORY Till 30 Nov. Till 15 Jan 16 Jan
t | @
' i ‘8’ PHYSICIAN 1 1 00 1 200
i == AED AED
@ NURSING/ 650 700
OTHER HCP AED AED
/@ MEDICAL
la STUDENT 5A§DO 6;\?00
5 Registration for 2 days includes :
! coffee break, lunch, program at a glance, and CME certificate.
(N
CI__’I ACCOMMODATION EARLY BIRD LATE
PACKAGES TILL 30 NOVEMBER TILL 15 JANUARY
SGL PACKAGE 2400 aep 2550 aep
( . Single Package includes :
@E) 1 Full registration & Accommodation based on Bed and
breakfast for 2 nights
»

Rates and availability are subject to change without prior notice.
Early booking is recommended to secure the best available options.
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' REGISTRATION CHANGES OR
CANCEI.I.ATIONS POLICY

| You will be charged 25% of Total Amount.

P In case of any cancellation before ‘ays of the arrival date.

You will be charged 50% of Total Amount.

P In case of any cancellation before #5 LaVys of the arrival date.

You will be charged 100% (No Refund)

P In case of any cancellation before = aVs of the arrival date.

All cancellation and refund requests must be made
in writing and submitted via email.

S @ For any assistance, please contact the registration team via email. |



~ ADDITIONAL
'SPONSORSHIP
OPPORTUNITIES

~CERD~
— B

v

Explore additional opportunities to enhance
your brand visibility, engage with delegates,
and maximize your congress impact.

et ——

More Visibility. | More Engagement. | More Impact.

~Cgle<Or




DIGITAL & COMMUNICATION
OPPORTUNITIES

Email Blast
AED 3,000

Benefits

« Targeted audience reach

« Direct website link

Social Media
Countdown
AED 3,000

T
O
<
L
o
2
=
O
a

Connect with

delegates

before, during, . Benefits

and throughout ¢ Increased brand awareness
the congress « Multiple exposures

journey. « Social engagement

QR Code Lead

« Sponsor banner placement

| Sponsored Polls
& Quizzes
== AED 5,000

g Push Notifications
AED 4,000 / Shot

Benefits
* Immediate visibility
* High open rates

* Direct engagement

Benefits
< Audience interaction
 Brand engagement

+ Educational visibility

Welcome Screen

Generation Sponsor
AED 3,000 AED 5,000
Benefits WELCOME = Benefits
¢ Direct traffic to your website T0 A » First impression branding
» Product landing page access THE CONGRESS .« Premium visibility
\ « Lead generation opportunities sl o » Exposure to all attendees
‘l ". * Increased attendee interaction [ « High-impact placement
- =
=
Benefits
CongreSS Ap p « Premium banner visibility
Prominent banner | Direct access to registered SHGRES AFP
Ban ner Sponsor placement within attendees
the official congress | « Continuous exposure " YOUR BANNER
A E D 5 9 O O 0 registration throughout the registration [ HERE
application. process
« Click-through access to 0] a
sponsor website T Pores eden ko e
.
—— MAXIMIZE YOUR VISIBILITY. ENGAGE. INSPIRE. LEAD. &—




ON-SITE BRANDING
OPPORTUNITIES

Put your brand at the heart of the action
and maximize on-site visibility.

@ REGISTRATION AREA REGISTRATION DESK
BRANDING 28] ) PROMOTIONAL PLACEMENT

REGISTRATION

Reach attendees outside of the Place your branded giveaway or

o=
=
=l
(a0
L
>
I"I_J exhibit hall by sponsoring the promotional material directly at
(7, registration area. the registration desk.
i
2 ( 10,000 AED ) ( 5,000 AED )
@
H MAIN CONGRESS ADVERTISEMENT
© G
E LED SCREEN ADS [E] DURING BREAKS WIRESHON SI3HS
>3 [ 9 -u_!m ﬁll! l
/D P '1 Main Ha
<Et P o l ' YOUR : :
AIRE o8 O ' N ¥ Exhibition Area
[EeeE . ' '3,.".-‘ ‘ 74 HER { (- CME Sessions
y — Y % ‘ 9 Coffee Break
Put your ads on the LED Screens Video advertisement during Signs will be located outside the
inside the main hall between breaks (Loop between 5-10 exhibit hall and/or in session
Sessions & in the exhibition area. minutes). hallways.

(7,500 AeD ) ( 3550040 ) (5,500 AED )

N s [ All on-site branding opportunities are subject to availability and approval. ]/



DELEGATE EXPERIENCE
SPONSORSHIP

Put your brand in the hands of every
attendee throughout the event.

o —

LOGO ON % SPEAKERS & CHAIRPERSONS
DELEGATE E-BADGES LANYARDS

o
%,._& L
>3 ~
Ne
o7
Have your company name and logo Each Sp, CH receives a name badge
on the delegate badges. accompanied by a highly visible
S ARe Tl S At BT lanyard with your corporate name
Accordin 0 the Availlabiity
e 2 and logo.
*According to the Availability

Exclusive Opportunity

C 6,000 AED )

& ) WATER BOTTLES BAGS

( 5,000 AED )

L]
—
<
O
Ll
=
L
Qo
S
o
Lid
>
Lid
-
=
=
>=
=
N

YOUR @ YOUR YOUR
LOGO § LOGO LOGO I
HERE @ HERE HERE "

' : i Placing company logo on
Sponsoring the water bottle is a congress bag.
great way to show your brand in Logo size 3cmx3cm maximum.

front of all attendees. *According to the Availability

*p St inniet oy 2 g >
Production not included *Production not included

( 15,000 AED /day) (25,000 AeD )

All delegate experience opportunities are subject to
availability and approval.




CREATE MEANINGFUL CONNECTIONS

04 | NETWORKING & HOSPITALITY
"" | SPONSORSHIP

Associate your brand with memorable experiences
and meaningful connections.

i

Place your messaging or QR codes on café tables or meal areas.

COFFEE BREAK
7 AREA EXPOSURE Y?M) CONGRESS LUNCH

COFFEE

BREAK

SPONSORED BY

®

YOURLOGO

Place your brand like Pole flags As a networking lunch sponsor,
@ the coffee break area for all to see. you will have the opportunity to
display your name/logo on

*A ding to the Availabilit 3
| LOICIIE LIS SNIra LY banners in the lunch area.

C 8,000 AED / Day ) C 20,000 AED / Day )

VIP LOUNGE

SPONSORED 8Y

| G) |

YOUR LOGO

e —

Top VIP (Speakers, Chairmen spend time in this lounge served by
tea , coffee , cookies

-Sponsor’s name/ company’s logo will appear on This Area by roll up.

*Exclusive Opportunity

(15,000 4D /Day )

[ All hospitality opportunities are subject to availability and approval.
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PROGRAM ADVERTISING

P

PROGRAM ADVERTISING
OPPORTUNITIES .

4"EHS

INTERNATIONAL £
ORTHOPEDIC CONGRESS 4
&

3
i

7
¢ 7

Place your brand directly in front of every
congress participant.

Where Orthopedic Innovation
Meets Real Opportuni(y

A

| > ADS IN THE FINAL PROGRAM ¢ ]
B OFFICIAL PROGRAM

' Promote your products, services, and key messages
through premium advertising placements within
the official congress program.

15-17
0 00usLE rhge gy . \NUARY 2027

£l
€ BY HiLTon FUJAIRAH CITY, uAg

MIUM ADVERTISING PLACEMENTS

PRE

SPREADSHEET

ADVERTISEMENT II

INSIDE FRONT /
BACK COVER
ADVERTISEMENT

FULL PAGE
ADVERTISEMENT

SPLASH PAGE
ADVERTISEMENT

BENEFITS

82 © (%)
3 ' | I ‘ G
PREMIUM DIRECT EXPOSURE PROFESSIONAL PRESENCE WITHIN
BRAND VISIBILITY TO PARTICIPANTS PRESENTATION THE OFFICIAL l
PROGRAM '

| @ All advertising opportunities are subject to availability and approval.




POST-CONGRESS
EXPOSURE OPPORTUNITIES

Maintain connection. Maximize recall. Extend your brand's presence beyond the event.

m Conference
Album Branding
AED 5,000

* Your logo on the official photo album

e

[

* Brand presence in all shared memories

. ¢ Extended visibility across digital platforms

-
>,
o.
Z
(24
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Post Congress
Email Blast

Keep your vy 9 Thank you for joining us!

|

~—

brand visible AED 3’000 —

long after the YOUR

BANNER
HERE

Rreress * Dedicated email sent to all delegates

concludes.
* Include your promotional content

* Direct link to your website or landing page

* High visibility in delegate inboxes

Post Congress

Promo Video I THANK YOU

< .| FORBEING PART OF
AED 3,000 THE JOURNEY

* Your logo featured in the official YOUR LOGO HERE
post-congress promo video

AED
3,000

&

« Shared across all digital channels I » o $ E i

* Lasting brand association with the event

J

——— YOUR PARTNERSHIP. OUR MISSION. BETTER SPINE CARE TOGETHER. &——



Early planning = Early savings. Most
vendors offer discounted pricing if you
order before deadlines.

Add key dates to your calendar now.

DESIGN
YOUR
OWN!

We are aware that the Sponsorship of any of the above items
nay not suit your current marketing target plan.

In this case, we can provide you with Customizing your
package option which may be more convenient




Contribution is confirmed by E-mail
which sends to the responsible for
the Congress, We will not confirm any
participation without E-mail or by phone only

® Q?U °

A
5 % VAT

WILL BE ADDED TO ALL PRICES

7,
/
y 77

/
AP,
% A
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Congress Venue

¢ UPDATED FOR 2027 ¢

—— NEW DESTINATION FOR 2027 ——

- N~
//\\—\j\ S
o 5y 28 Ras Al Khaimah - The Mangroves
s Ras Al Khaimah, UAE
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Well-equipped conference halls with advanced audiovisual
capabilities and flexible spaces to suit various meeting formats.

Multiple breakout rooms and exhibition areas to support
parallel sessions and industry showcases.

Professional event support and coordination to ensure
a smooth and efficient experience for all participants.

[

S

BREAKOUT ROOMS

.

RESTAURANT

CONFERENCE HALLS




Where Orthopedic Innovation Meets Real Opportunity

We Look Forward To Partnering With You

PROJECT MANAGER prospect ST [0

O MS. YASMIN SAEED H e :
® +971544103411 O YASMINE@PURESPOT.ORG AT 22 RE SPOT

MANAGING CO. L.L.C

@ DUBAI AIRPORT FREE ZONE AREA (DAFZA), BUILDING 8W, 5TH FLOOR, REGUS BUSINESS CENTER OFFICE 511 ;
Qouro  Quexanohia  Quixor  Qoeta Qaswr v 2 (©) Y ws OQPODO
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